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The Art 0f
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The art of sustainability

Is it art or is it science
Or a wonderful amalgamation of both.

Climate change is described as the perfect 
problem. 
Maybe Sustainability is the perfect solution. 
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The art of sustainability

Is architecture and urban planning/design an art or a 
science or a combination of both? 

The art of war by Sun Tzu
Needs to be replaced by the Art of Sustainability by 
Ken Hickson and Sacha Kagan
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“Let artists shape a resilient city”
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Creativity.
Resilience. 
Redundancy. 
Diversity.

Need to involve artists  and creative people in the 
process of urban development. 

“Let artists shape a resilient city”
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Tai Lee Siang
Architect, Ong & Ong
Singapore Institute of 
Architects
Singapore Green Building 
Council
Design Chamber of 
Commerce

“Let artists shape a resilient city”
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Making Events Sustainable

Having Fun
Appreciating art
Saving 247,000 kWh of energy over 
3 weeks in 2014
Sustainability in action

4-27 March 2016
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What we say and do – and how we communicate – adds or 
detracts from how we view sustainability.
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Disasters and deceptions on a 
grand scale

• BP, or British Petroleum, was found responsible 
for the worst oil spill in US history, which killed 
11 people and leaked 3.19 million barrels of oil 
into the Gulf of Mexico. BP was found guilty of 
gross negligence and reckless conduct and in 
July 2015 agreed to pay $18.7 billion in fines, the 
largest corporate settlement in U.S. history.

• VW or Volkswagon, has admitted cheating 
emissions tests in the US after the found that 
many VW cars had a "defeat device“, 
changing the performance accordingly to 
improve results. Fines are expected to 
amount to $18 billion in US but the diesel 
emission scandal is affecting VW globally. 
Right now, the most hated Company in 
America. Will it survive? 
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Sustainability?
The Nike Story of 
Ups and Downs

• Nike is now one of the biggest and most recognizable brands in 
the world. Number 17 on the Interbrand ranking for 2015. 

• But it experienced serious fallout from charges of using child 
labour overseas to make its popular running shoes/sports 
equipment, with investigations by NGOs which generated 
massive media coverage. 

• After denials at first, which failed to bring back its customers, 
Chairman and co founder Phil Knight finally admitted that what 
had been uncovered was unfortunately true and proceeded to 
fix it. “Just do it!” meant something when he said it!

• Now it’s rated as one of the world’s most innovative companies 
that has turned sport footwear into a leading fashion brand and 
accepted by leading sportsmen and women everywhere.  
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Flying into the Future
For the man they still call “Mr SIA”, the 
letter “S” must figure prominently on the 
passport when flying into the future. 
Supersonic, safe, secure, sustainable, 
space, solar, and silent. 
But the capital “S” word which Lim Chin 
Beng counts on to continue to provide 
leadership in the future of aviation is 
none other than the place which has 
figured so prominently  in the fly past  
over the first 100 years of commercial 
aviation. Singapore! 
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Cities go from Green to Blue – sustainable and smart

• France the world’s most popular 
Tourist destination

• Melbourne the world’s most liveable
city

• Copenhagen, the world’s & Europe’s 
most sustainable city.

• Singapore rated in 2014 by EIU as first 
out of 82 countries for its efficient and 
open economy for the 7th year in a row 
and by the World Bank for the 9th year. 

• Switzerland in 2015 voted the 
Happiest country in the world and 
most competitive country in the world 
for the sixth consecutive year.
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Shakespeare & Sustainability
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Who’s Tops among Corporate Knights Global 100 
Most Sustainable Corporations 2016

1st

13th

21st
38th

8th 10th4th

33rd

55th 59th

47th

93rd
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Dow Jones Global Sustainability Index 

Automobile 
Industry Leader 

Banking 
Industry 
Leader 

F & B 
Group 
Leader

Real 
Estate 
Leader

Semiconductor 
Industry 
Leader

Software 
& Services 
Industry 
Leader
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What’s the connection between Brand, Image, 
Strategy, Sustainability and Communications?

BMW Group Sustainable Value report: 
• Believes that sustainability means investing in our 

future. 
• Committed to Electric Vehicles and Efficient 

Dynamics. 
• Efficient use of resources, as well as lower CO₂ 

emissions.
• Obtains more than half its electrical energy 

worldwide from renewable sources. 
• Business model is more competitive and secures 

company’s future growth.
• Create innovations with tangible

benefits for society 
• Engages in ongoing dialogue with its

stakeholders at all its locations and markets. 
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Paul Polman, CEO
wants to business
globally and locally to
engage in “more
partnership, more
transparency, more
purpose-driven
leadership, more long-
term viewpoints, more
focus on the common
good”.

Launched in 2010 with three overarching goals:
- To help a billion people take action to improve their health and well-being.
- To halve the environmental impact of products.
- And to source 100% of agricultural raw materials sustainably, protecting the 
livelihoods of more than 500,000 smallholder farmers in the process.
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Net Effect:
Turning 
discarded 
fishing nets 
to Carpet 
tiles
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Brands & Business in the Sustainability Sector
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Sustainability for Business means Collaboration

Energy, Economy, Environment & Ethics

12 Steps for Sustainability for Business

John Elkington, who came up 
with Triple Bottom Line –
Planet, People & Profit 

Creative, Co-operative, Collaborative ways 
to work together for the good of all. 
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Blue Economy – Circular Economy
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Sustainable Singapore Blueprint

A Vibrant and Sustainable City

“Eco-Smart” Endearing Towns

A “Car-Lite” Singapore

Towards a Zero Waste Nation

A Leading Green Economy

Resource Sustainability
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How do we Effectively Communicate Sustainably?

• Media – articles, videos
• Social media 
• Case studies
• Content for websites
• Newsletters 
• Networking
• Talks
• Through NGOs
• Community groups
• Events
• Best practices - business
• Country & city cases  

80% of sustainability 
measures in an 
organisation are 
dependent on 
effective 
communication
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Transforming the Future 
Today: Elon Musk

Electric vehicles with performance
Solar energy
Energy Storage
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Contributor to: 
VISIONS 2100: Stories from Your 
Future
John O'Brien, November 2015

The Doctor who effectively communicates
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Kenhickson@sustain-ability-showcase.com


