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• A brand can be made (and destroyed) by 
not only the actions of its leaders and its 
people, but by its performance and 
products. 

• What goes into a brand and what is 
required to maintain the image of a brand? 

• What we say and do – and how we 
communicate – adds or detracts from the 
brand image.

• How does a company gain “Brand Equity”? 

• What’s the connection between Brand, 
Image, Strategy & Communications?

Although the corporate 
name is an essential 
component in building a 
global image, it is the 
product’s brand name, along 
with its “brand equity,” that 
translates directly to 
business results and profit 
performance.

Andrea Mackiewicz
“Guide to Building a Global Image”

The Economist Intelligence Unit 1993
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A brand can be made (and destroyed) by not only the 
actions of its leaders and its people, but by its 
performance and products.  Effective communication is 
the answer.
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Best Global Brands (Interbrand):
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Brand Equity: World’s Most Valuable Brands 2015
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Where in the world are these 
brands now?

• Pan American World Airways, known as Pan Am, was 
the principal and largest international air carrier in the 
United States from 1927 until its collapse on December 
4, 1991. First customer for Boeing 747s

• Kodak, the world's biggest film company filed for 
bankruptcy  January 2012, beaten by the digital 
revolution. It held back from developing digital 
cameras for fear of killing its film business. 

• In 2007, Nokia was earning more than 50% of all the 
profits in the mobile-phone industry. By 2013, it had 
dramatically  lost market share to Samsung, Apple and 
others. It failed to realise the importance of software and 
overestimated the strength of its brand. Bought over by 
Microsoft. 
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Disasters and deceptions on a 
grand scale?

• BP, or British Petroleum, was found responsible 
for the worst oil spill in US history, which killed 
11 people and leaked 3.19 million barrels of oil 
into the Gulf of Mexico. BP was found guilty of 
gross negligence and reckless conduct and in 
July 2015 agreed to pay $18.7 billion in fines, the 
largest corporate settlement in U.S. history.

• VW or Volkswagon, has since admitted 
cheating emissions tests in the US after the 
found that many VW cars had a "defeat 
device“, changing the performance 
accordingly to improve results. Fines are 
expected to amount to $18 billion in US but 
the diesel emission scandal is affecting VW 
globally. Will it survive? 
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Crisis Communication
• It is possible to overcome any long term 

damage to a brand from a crisis if effective 
communication is maintained from the 
company leaders and  throughout the 
organisation. 

• Transparency, openness, ever ready to talk to 
the media and all stakeholders is essential. 

• Airlines all have a high media profile and all 
experience serious events – crisis and 
disasters – but put in place tried and true 
crisis communications and public affairs 
programmes.

Anthony Concil
IATA

Guidelines -
Crisis
Communications 
& Social Media
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Creating an International 
Airline Brand

From the beginning:
• Bold decisions: Boeing 747, the world’s biggest passenger jet 

ordered
• Best designers for aircraft, livery, uniforms and décor
• Committed to be an international brand – Global route 

structure, service, food and wine 
• Grew rapidly and not afraid of competition
• Won international airline awards
• Effective leadership and  communications  
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Nike Story of 
Downs and Ups!

• Nike is now one of the biggest and most recognizable brands in 
the world. 

• But it experienced serious fallout from charges of using child 
labour overseas to make its popular running shoes/sports 
equipment, with investigations by NGOs which generated 
massive media coverage. 

• After denials at first, which failed to bring back its customers, 
Chairman and co founder Phil Knight Knight finally admitted 
that what had been uncovered was unfortunately true and 
proceeded to fix it. “Just do it!” meant something then

• Now it’s rated as one of the world’s most innovative companies 
that has turned sport footwear into a leading fashion brand and 
accepted by leading sportsmen and women everywhere.  
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Local commitment:

Sustainable Singapore 
Blueprint

A Vibrant and Sustainable City

“Eco-Smart” Endearing Towns

A “Car-Lite” Singapore

Towards a Zero Waste Nation

A Leading Green Economy

Resource Sustainability
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Singapore

Now most of its energy from gas 
and oil.
Could 20% of electricity come  from 
solar?
80% of energy consumed by 
industry
Energy Efficiency
Electric Vehicles
Green Buildings
Waste to energy
Solar – SERIS
Future Cities Laboratory

• Little Red 
DOT
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International 
Green Building 
Conference

30% of global 
emissions of green 
house gases come 
from buildings
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Local commitment

CSR – what it means for you

Formerly known as Singapore 
Compact for Corporate Social 
Responsibility, Global Compact 
Network Singapore (the Compact) 
encourages and facilitates the 
progress of companies that are 
committed to aligning their 
operations and strategies with the 
United Nations Global Compact’s 
(UNGC) 10 universally accepted 
principles in the areas of human 
rights, labour, environment and 
anti-corruption.
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The Triple Bottom Line –

People 

Planet 

Profit
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The Four E’s of Sustainability:
Environment
Economy
Energy
Ethics

Effectively managing all resources – people, power, waste, water

Nothing goes to waste

Sustainability – Innovation - Productivity
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Case Studies
Global best Brands
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Handwashing for health in India
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Net Effect:
Turning 
discarded fishing 
nets to Carpet 
tiles
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Local 
Best brands, Best practice
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TWO homegrown companies have made 
it to the list of top 10 most sustainable 
corporations in the world.

This makes Singapore the only Asian city 
to have representation in the top ranks 
alongside the Western regulars.

Telco StarHub has clinched eighth 
position, while property developer City 
Developments Ltd (CDL) came in 10th.

The results were announced on Thursday 
during the World Economic Forum in 
Davos, Switzerland by Corporate Knights, 
a Toronto-based media and investment 
advisory company.

Business Times, Singapore January 2016
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1. Commit to the sustainability journey
— this must come from the top. Set
targets and appoint teams.
2. Get good advice — there are good 
consultants around to advise and assist.
3. Get certified — Green Biz Check, Eco 
Office, Green Mark, CRI, Green Label, Eco 
specifier, ISO 14001, 20121, 50001. GRI or Dow 
Jones Sustainability Index.
4. Engage an energy auditor — call on ESCO, 
or consultant to advise you.
5. Become energy efficient — look into all
the ways you could become more resource 
efficient.
6. Bottom line benefits —becoming 
sustainable can save and make money.
the business.

12 Steps to 
Sustainability for 
Business
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7. Commit to water and waste management
— save water, zero waste and recycle more. 
8. Set high ethical standards — be 
transparent, practise good corporate 
Governance
9. Corporate Social Responsibility — the 
necessary and good business practices. Beyond 
giving to managing.
10. Sustainability Reporting — guidelines 
from the Singapore Stock Exchange 
11. Communicate effectively with all 
stakeholders —inside and outside the 
organisation..
12. Commit to environment & community 
projects — become a good corporate citizen.

12 Steps to Sustainability
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Top Ten Tips for 
Sustainable Events

1. Access for everyone
2. Look after local area
3. Energy & Water
4. Public transport – cycling, 

walking
5. Reduce & Reuse
6. Responsible sourcing
7. Food & Beverage
8. Giveaways – useful, 

sustainable
9. Make it easy to recycle
10.Health, safety, security
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Making Events Sustainable

Having Fun
Appreciating art
Saving 247,000 kWh of energy over 
3 weeks
Sustainability in action
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How do we 
Communicate 
Sustainability?

• Media – articles, videos
• Social media 
• Case studies
• Content for websites
• Newsletters 
• Networking
• Talks
• Through NGOs
• Community groups
• Events
• Best practices - business
• Country & city cases  

80% of sustainability 
measures in an 
organization are 
dependent on 
effective 
communication
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Let artists shape a 
resilient city

March 2016, the Marina Bay 
waterfront will be illuminated 
again into a spectacular showcase 
of light and colour.
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Let artists shape a resilient city

But this is not the way!
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Sustainable Cities go Beyond Green to Blue

Talk in Taipei
Articles around the world
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Transformational 

Electric vehicles that perform
Solar energy
Energy Storage
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Contributor to: 
VISIONS 2100: Stories from Your 
Future
John O'Brien, November 2015

Nobel Prize 
winner Peter 
Doherty
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Flying into the Future
For the man they still call “Mr SIA”, the 
letter “S” must figure prominently on the 
passport when flying into the future. 
Supersonic, safe, secure, sustainable, 
space, solar, and silent. 
But the capital “S” word which Lim Chin 
Beng counts on to continue to provide 
leadership in the future of aviation is 
none other than the place which has 
figured so prominently  in the fly past  
over the first 100 years of commercial 
aviation.
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Kenhickson@sustain-ability-showcase.com

Books Boost Brands


